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Overview
The Thomas P. Miller and Associates (TPMA) project team conducted a virtual focus session with
members of the Student Government Association (SGA) on February 19, 2015. The purpose of this virtual
session was to gather critical feedback and input on student perceptions of Joliet Junior College, areas of
strength, and areas for improvement, both prior to attending and after enrolling, to inform strategic
priority areas.

A brief summary of the SGA virtual focus session follows below, and includes discussion around the
following themes:

 Perceptions of Joliet Junior College
 Student Recommendations
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Perceptions of Joliet Junior College
Generally, students reported that their perceptions of Joliet Junior College changed between the time
prior to attendance and after enrollment. Most students agreed that prior to attendance, they viewed JJC
as an intermediate college. Eric, Student Government Association Vice President, reported that he did not
have high expectations of JJC’s academic rigor prior to attending the community college. Now, he
believes that JJC is a quality institution with exceptional academics and an active campus culture.
Likewise, other students reported that they were considering four-year institutions, but chose to attend
JJC because it is more cost-effective and also offers transfer options. A more affordable education was
important in their decision to attend Joliet Junior College because approximately half of the students in
the session reported working, while they attend college courses. Over two-thirds of the students in the
session chose JJC as their college choice because it was a cheaper alternative to a four-year institution.

Transferability of courses was also important to students, with two-thirds reporting that they wanted to
transfer to a four-year institution following their education at Joliet Junior College. The remaining
students planned to enter the workforce upon graduation from JJC. Jaelyn and Stephanie, Student
Government representatives, emphasized their plan to transfer to a four-year institution to pursue their
career goals. All of the students agreed that JJC provides an exceptional academic experience that has
exceeded their expectations. Their education at JJC puts them on the right trajectory for their future
career goals of transferring to a four-year institution or entering the workforce.

Student Recommendations

PUBLIC PERCEPTIONS/OUTREACH

Students agreed that JJC should consider reevaluating their outreach strategy to high school youth and
parents. Stephanie graduated from a local high school and reported frequent presentations from local
community colleges but stated that JJC never came to her high school. Stephanie emphasized the need
for JJC to create more proactive relationships with local high schools. Alumni testimonials, program
descriptions, and transferability are a few of the opportunities that JJC representatives could capitalize
upon when reaching out to local high schools for student recruitment.

Many of the students in the SGA emphasized that their peers may have negative perceptions of JJC. To
combat these negative perceptions, students encouraged JJC to capitalize on the opportunities that the
College offers its students. Many of the students believed that JJC would be easier academically than a
four-year institution. These students agreed that this was not the case once they enrolled and began
taking classes. Students reported an appreciation for their challenging courses and the push for success
they receive from their professors. One student indicated taking a cadaver-ology course, which is a course
not typically taught until students are further in their medical program at a four-year institution. A course
with this academic rigor is not typical of a community college and the student was appreciative of the
opportunity to take this course before her University-attending peers. These aspects of the college
experience were important to the students and could serve as a starting point when considering outreach
strategies.
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INTERNAL PROCESS/PRACTICES

Many of the students agreed that counseling and advising are two areas in which JJC can improve. As was
reflected in the launch meeting in December and Strategic Planning Days in January, students reported
that the counseling and advising processes are siloed, lack transparency, and are difficult to differentiate.
For example, counselors and advisors sometimes give conflicting guidance on course requirements for
majors and may not fully understand program requirements. Students seeking guidance from counselors
and advisors likely receive different responses regarding the classes they should take that are relevant to
their major. Counselors and advisors also differ in their knowledge regarding transfer. Eric indicated that
he did not experience difficulties in transferring to Joliet Junior College but reported that the transfer
process is treated as a “one size fits all” process, which is not typically the case. In order to fulfill student’s
needs in transferring, advisors and counselors must be aware of the options and requirements for
transferring to and from JJC.

In addition, students reported a need for improved career services at Joliet Junior College as well as work-
based learning opportunities. Many of the students in the focus session expressed concern in finding jobs
after graduation and look to JJC for guidance and assistance. With improved career services systems,
internships, research opportunities, etc. students could more feel confident and assured that their
education would lead them in a relevant job.

Conclusions
The feedback the TPMA team received from the Student Government Association was valuable to the
Strategic Planning process. The students were passionate about the education they are receiving from
Joliet Junior College and believe JJC is a quality educational institution. The students’ recommendations
included ways to make the institution more competitive in a growing market of education. The students
urged the College to capitalize on the academic opportunities that JJC offers and believes that this would
help alter their peers’ perceptions of the College. The feedback the TPMA team received from the session
aligned seamlessly with the feedback received in the launch meeting in December, the strategic focus
sessions in January, and the surveys distributed to faculty, staff, adjunct, community, and business
groups. At this point, the TPMA team believes full data saturation has been accomplished.1

1 Data saturation refers to the point in research/ data collection when no new or relevant information emerges. At
this point, the researcher can be reasonably confident that the inclusion of additional participants is unlikely to
generate new ideas. Retrieved from: http://www.encyclo.co.uk/meaning-of-Data%20saturation

http://www.encyclo.co.uk/meaning-of-Data saturation

